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Introduction

2024 has been a transformative year for Flaunt Digital. Amidst growing global challenges,
from climate change to shifting work cultures, we've leaned into our values, strengthened our
community relationships, and continued to embed sustainability and equity across

the business.

We are incredibly proud of the meaningful progress we've made since certifying as a B Corp.
From launching a successful volunteering program to enhancing our DEI efforts and reducing
our environmental footprint, our team has shown what’s possible when purpose and
performance go hand in hand.

Our B Corp journey hasn'’t always been easy, but it's pushed us to be better. We've used the B
Impact Assessment as a strategic tool to guide internal reviews, refine our policies, and ensure
alignment between our goals and the global movement for business as a force for good.

Looking ahead, we're excited to pursue recertification and surpass our current score of 90.1,
aiming for 100+ by investing in areas like carbon offsetting, sustainable procurement, and
employee wellbeing. Thank you for joining us on this mission.

Lee Fuller, CEO




Our Journey to
Certification

We pursued B Corp certification because we believe business should benefit all stakeholders,
not just shareholders. As a people-first agency with deep Leeds roots, our goal has always been
to empower our team, serve our clients ethically, and give back to the local community.

Aligning with the B Corp framework made sense; it provided us with a structured way to
formalise the values we already held. The process of becoming certified challenged us to rethink
everything, from our procurement processes to how we support team wellbeing. It sparked an
internal cultural shift, activating new ideas and accountability at every level.

Since becoming a B Corp, we've seen stronger employee engagement, deeper client alignment,
and increased awareness of our impact, environmentally and socially. This isn’t a tick-box for us,
it's a long-term commitment to continuous improvement.



B Impact Assesment Score

Current Verified Score
2023

Minimum to Certify

Global Business Average



Area Overview (current)

WORKERS
STRONG

COMMUNITY

STRONG, WITH AREAS WE
CAN IMPROVE ON

CUSTOMERS
STRONG AND IMPROVING

GOVERNANCE

SOLID FOUNDATIONAL
POLICIES IN PLACE

ENVIRONMENT
IMPROVING

New standards coming
in Spring 2025, which

we need to review
and consider.
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Increase score to 100+

Client screening to
increase % of B
Corp or values-
aligned clients.

Carbon offsetting
and environmental
stewardship.

/]\

Expand employee
wellbeing initiatives
and HR practices.




Impact Area Plans and Progress

Impact Area: WORKERS

What we said we’d do

A. Improve staff volunteering
program

B. Support employee
wellbeing & DEI

C. Improve remote working
guidance

Plans for the next 12 months:

What we did

A. Achieved 65+ hours across
all teams

B. Delivered internal DEI
presentation for recruiting
and comms

C. Provided virtual office
stewardship & handbook
updates

1.Specify annual volunteer hours per employee

2.Boost eNPS through benefit reviews and engagement
3.Expand DEIl learning & leadership representation
4.Create clear career progression pathways



Impact Area Plans and Progress

Impact Area: COMMUNITY

What we said we’'d do

A. Increase charity
engagement

B. Improve local charity
partnership

C. Improve and promote
ethical, local purchasing

Plans for the next 12 months:

What we did

A. £1,135 donated across
cause

B. Age UK Leeds partnership

continues strong with Flaunt

leading workshops. We have

also begun collection for our
local foodbank.

C. Sourced new suppliers for
team lunches and client
meeting refreshments.
Continued implementing local
procurement policy across the
business

1.Finalise and strictly enforce our ethical procurement policy
2.Implement matched donation scheme for employees
3.Increase annual charitable giving.

4. Track percentage of local suppliers used



Impact Area Plans and Progress

Impact Area: ENVIRONMENT

What we said we’d do

A. Increase carbon offsetting

B. Reduce single-use plastics
and wasteful practices

C. Paperless office

Plans for the next 12 months:

What we did

A. Partnered with Ecologi
852 trees funded
137 tonnes CO.e avoided

B. Approved list of vendors
for team lunches using non-
plastic packaging. Merch
systems improved to avoid
wasteful purchasing.

C. Printer removed from
the office.

1.Offset all meeting and travel emissions
2.Launch carbon removal and habitat restoration initiatives
3.Reach 1,000+ trees funded milestone with Ecologi



Impact Area Plans and Progress

Impact Area: CUSTOMERS

What we said we’d do What we did

A. Onboarded two fellow B
A. Focus on purpose-led Corps: Secret Linen Store and
client work Oakland and the charity The
Life You Can Save.

B. Maintain ethical project B. Continued internal vetting
standards aligned with B Corp values

Plans for the next 12 months:
1.Increase % of client base that are certified B Corps or have
strong impact credentials
2.Develop a formal client ethics review policy
3.Launch client impact reporting framework
4.Promote partnerships with aligned brands in case studies

and campaigns



Impact Area Plans and Progress

Impact Area: GOVERNANCE

What we said we’d do What we did

A. Presented to the team on a
regular basis and also
introduced to all new starters.

A. Implement clearer
social/env policies

B. Strengthen values-aligned B. Maintained active internal
governance communication

Plans for the next 12 months:
1.Improve contractor evaluations (ethical cleaning, etc.)
2.Embed ESG KPIs into leadership performance reviews






+44 113460 1232
contact@flauntdigital.com

Marshalls Mill, Holbeck, Leeds LS11 9Y)J



